
Shopappy towns are clicking!

What is Shopappy? Shopappy is a mobile-
friendly web application designed to encourage 
and provide customers with the online means 
to use local shops and businesses directly and 
more frequently. The app will support shops and 
businesses reach more potential customers online 
and promotes shopping local.

What does it do?  
Shopappy enables people who live, work and 
visit the Breckland market towns to easily browse 
products and services in each town with the added 

benefit of enabling them to click & collect their 
shopping at a convenient time during the day. 
Shopappy promises customers “Convenience  
with a local conscience”.

What can shops gain? 
Shopappy gives every shop their own website 
within the platform that they can then use to 
promote their own shop on social media, or their 
own blogs. Shopappy also includes events and 
experiences product categories, local blogs, 
featured blogs, featured shops/events and 
advertising for specific initiatives for each location.
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Breckland Council’s Market Towns Initiative (MTI) has allocated 
more than £200,000 to projects over the last 12 months, which 
will support our market towns and surrounding areas to thrive.  

As well as delivering our own projects under MTI, we have also fully-
funded or contributed to schemes put forward by our partners, which 
will make our towns more attractive and encourage residents and 
visitors to visit our high streets. 
 
Around £70k of the funding has been assigned since August and 
we continue to welcome expressions of interest from our partners. 
Schemes recently supported by the council include a new season of 
‘On The Green’ events in Thetford, free wifi in Swaffham town centre, 
a town centre development study for Dereham, and new market stalls 
shared between Watton and Swaffham.

£70k	MTI	approved	since	August

Market Towns Initiative 
Projects	funded	in	2018
•  Shopappy
•  The Glutton
•  Thetford Murals
•  Swaffham Buttercross
•  Watton and Swaffham  

Market Stalls
•  Watton and Swaffham 

Parkruns
•  Thetford Events on  

the Green
•  Dereham Town Centre  

pre-feasibility



Dereham	
town centre – 
a new look?
What is it? Dereham Town 
Council are seeking to 
commission NCC to carry out 
prefeasibility design work to test 
the viability of reconfiguring the 
market place which:

•  Retains sufficient on-street 
parking and traffic flow

•  Provide sufficient bus stops to 
meet current and future needs

•  Provide sufficient spaces for 
taxis, loading and disabled 
parking.

What does it do? The key 
concept to be tested by the 
prefeasibility work will be to 
make greater use of Quebec 
Street for turning buses and 
traffic movements, thereby 
freeing up space in the Market 
Place. This concept has been 
discussed with NCC highways 
who have confirmed that the 
idea is technically feasible.

What will it achieve? 
Following on from the pre-
feasibility / technical viability 
work by Norfolk County 
Council, architects would be 
commissioned to produce two 
concept type drawings for the 
market place. 

Both these pieces of work 
would then be used to carry 
out public consultation which 
could then be used to produce a 
vision for the Market Place and 
full feasibility work.

Thetford Murals – don’t tell 
him	your	name,	Pike!
What’s it all about? Improvements to key town centre buildings 
to enhance the visitor and shopper experience. The project will see 
spaces that have been overlooked and uncared for painted with 
themes that relate to the history of Dad’s Army. 

The Dad’s Army Museum in the town is the focus of a lot of visitor 
activity and provides the opportunity to create renewed interest in the 
connections that exist between the town and the Dad’s Army once 
filmed in the town.

Clean	sweep	in	all	five	towns!
What is it?  The Glutton operates as a street based vacuum 
cleaner that can be used quickly and efficiently to clear litter and 
general waste (including cigarette butts and dog faeces) off the 
high street. The Breckland Glutton is operated within the five 
market towns, one day each per week.

What will shops gain? The Glutton aims to provide shoppers 
and businesses with cleaner streets and therefore improves the 
shopper experience. The fact that litter can play a factor in the 
negative experience that shoppers have when visiting the high 
street could result in avoiding areas that are unsightly and uncared 
for with the potential to decrease shopper spend in the town.

“The Market Towns Initiative can support projects that  
make	our	market	towns	viable	and	sustainable”



What is it?  
Watton and Swaffham Market 
Stalls project will provide 
10 new market stalls shared 
between the two towns. On 
market days the stalls will be 
erected to provide additional 
capacity adjacent to the existing 
markets. The town councils 
are working together with a 
shared events officer to develop 

Watton	and	Swaffham	Market	Stalls

One District – Five Towns

New Parkrun in Watton 
What is it? Parkrun UK are working with in Watton to organise free,  
weekly, 5km timed runs around the Leisure Centre grounds and Loch  
Neaton. The runs will be open to everyone, free, and safe and easy to  
take part in. Both Thetford (2013) and Swaffham Parkruns (2018) have  
received funding from Breckland Council and each currently attracts  
250+ and 75+ runners per week.

What will it do? A local group of community volunteers will deliver the  
Watton Parkrun. Based on the schemes locally, it is expected that the  
number of this group of volunteers will grow as the project develops and  
more runners register. A core of volunteers has already been recruited.

“Market Towns Initiative can support projects  
that	create	vibrant	town	centres”

a menu of new and existing 
events to ensure that the market 
stalls income is maximised 
and that the value of the stalls 
in supporting economic and 
community benefits.

What does it do?  
Both markets will be improved 
and will grow in size. The central 
idea for the project focuses 

on making the markets more 
attractive to new entrants into 
trading on the high street and 
developing entrepreneurial skills 
generally. For customers the 
appeal of having new stalls is to 
enhance the retail offer. For the 
community the stalls will add 
value to events throughout the 
year.

What are the benefits?  
While there are many farmers’ 
markets in the north and east 
of the county, there is little 
activity in Breckland and 
central Norfolk. There is a real 
opportunity to develop this new 
offer across the two towns. 

The project team have 
experience of running farmers’ 
markets and will be able to 
develop the menu of events as 
the project gathers pace.

One District Five Towns is the external brand name for the Breckland Market Towns Initiative.  
It also brands the new web pages with a statement that captures the spirit of the Initiative and the  
funding that goes with the scheme to support Market Towns across Breckland. Take a look at  
www.onedistrictfivetowns.com

The first step to submitting a proposal seeking Market Towns Initiative funding is to contact the MTI  
Co-ordinator to discuss the idea and to look at ways that this can turn into a funded project. The MTI 
Steering Group meet every month and can receive Expressions of Interest to provide feedback to the 
applicant on whether they should submit a full proposal or seek alternative funding.

Contact details: John Mullen, Market Towns Initiative  
Project Co-ordinator Breckland Council
DDI: 01362 656275 • Mobile: 07880 300277
Email: john.mullen@breckland.gov.uk • www.breckland.gov.uk


